
ALEXANDER J RICHÅRDSON 
CREATIVE PORTFOLIO

I have a background in 
advertising and marketing 
from a young age. Before 
I went to university I was 
working for companies 
such as Samsung, Three 
and Archant. 

Since then not only have I 
been working on complet-
ing my degree in Graphic 
Communications, my ambi-
tion and entrepreneurship 
is evidential in that I start-
ed my own design, market-
ing and web development 
company which currently 
has 25 clients.

My broad spectrum of abil-
ities and avant-garde ap-
proach to ideas along with 
my portfolio are exciting to 
say the least. 

Taking a year out to co-
found a web development 
company in Gothenburg 
Sweden I familiarised 
myself with Scandinavian 
design which has left
a significant impression on 
the way I perceive design. 

If I were to receive £1000 
I would use it to buy soft-
ware such  as  the Adobe 
Suite. I currently use a ver-
sion from Pirate Bay that is 
missing some key software 
such as AfterEffects. 

I would also invest in 
equipment like a DSLR 
camera to improve the 
quality of my film and pho-
tography. 

Some new clothes a full
fridge, freezer, cupboards,
and a few beers are not
going to hurt either. 

“Maybe others can do the 
same job, but I will do it in 
a different way.” 
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WEB DESIGN

This first link will take you 
to my profession portfolio 
of websites I have creat-
ed for clients that I have 
sourced myself. 

I have worked with busi-
ness owners to take their 
vision, ethos and business 
aesthetics and turn it in to a 
digital version displayed as 
a website. 

These pages are created in 
HTML5, CSS3, Javascript, 
JQuery, Chrome Dev Tools, 
Node Js and much more.

maverickmedia.org.uk

The second link contains 
some recent University 
projects and some design 
work for Maverick Media. 

This page will give you a 
clear understanding of how 
I design when I get to write 
my own briefs.  

This website also displays 
progress and development 
along side some conceptual 
and dynamic ideas. 

alexanderJrichardson.com
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BRANDING +
CONCEPTS

This my final university 
project work and is an 
ongoing project which is 
currently titled Lucid. 

This is a self-written brief 
which, was submitted 
19/05/17. The aim is to 
create and brand a 
Cryptocurrency in such a 
way it becomes accepted by 
the mainstream. 

Currently the knowledge of 
Cryptocurrencies is minimal 
and few may have heard of 
the current market leader; 
Bitcoin. 

The ideology behind this 
new type of currency is to 
generate a banking system 
superior to our current 
model. 

Inherently this will take 
away the power from the 
elitist bankers who subse-
quently control our govern-
ments. 

This revolution is going to 
be another disruptive inno-
vation sparked by the Inter-
net changing the world as 
we know it today. 

The full outline of the brief, 
current progress, my design 
process, marketing ideas 
and a deeper informative 
explanation about Crypto-
currencies along with re-
search can be found at the 
link bellow:
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lucidcoin.s3-website-eu-west-1.amazonaws.com



FILM

The link bellow is a short 
comedic piece outlines a 
contrast of video capability 
I have. 

Wilf and I have worked 
on a selection of freelance 
work together and we al-
ways discus new ideas of 
films we both have. 

Comedy is not normally 
my strong point hence why 
in this film I do not do any 
acting. I did the camera 
work, some of the editing 
and developed the script 
and storyboard. 

youtube.com/watch?v=plY3zB_4Dvg

In second year of uni I cre-
ated this gorilla marketing 
experiment titled; Project 
D.D. 

The build up of this was 
to a live hologram of Mi-
chael Jackson I created for 
an event, which made me 
£2351. This takes the viewer 
through each stage of the 
marketing. 

Firstly a graffiti mural of 
Jackson painted by me, 
followed by Jackson dollar 
bills thrown into a crowd at 
a music festival with a cash 
prize and a ticket to the 
event. Following this is the 
hologram.

youtube.com/watch?v=gNbcxAV_ahI

I was at a house party 
where I knew everyone 
there relatively well. I was 
sure I had met everyone 
throughout the night, then 
the morning came to soon. 

I looked across and I saw 
this girl sitting there look-
ing torched and disturbed. I 
was captivated by this mys-
terious person and what 
could be going through her 
mind.

youtube.com/watch?v=eluZ1iXyEj0
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PRINT+DIGITAL
GRAPHIC DESIGN

For a lot of my customers I 
help them with marketing 
and design as well as build-
ing their websites. 

I suggest branding options 
for them, some of which 
they may not have already 
thought of. This may in-
clude redesigning their 
logo, synchronised market-
ing materials, new business 
cards and many more. 

One of my main responsi-
bilities is creating and de-
signing menus, which rep-
resent the business. 

My clientele is very broad, 
from fine dining and take-
away restaurants to high-
end boutiques and barber 
shops. I do not discriminate 
or disappoint customers. 

On the website below you 
can see examples of this on 
the page titled; Simultane-
ous Freelance.

alexanderJrichardson.com
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STRENGTHS
+ SKILLS

Branding: 5
Concept: 5
Leadership: 5
Team Work: 5
Creative Innovation: 5
Marketing: 5
Advertising: 5
Following Breif: 5

Photoshop: 5
Indesign: 5
Illustrator: 5
Premier Pro: 5
After Effects: 4
Flash: 4
Blender: 2
Unity: 3

GitHub: 5
HTML5: 5
CSS3: 5
Javascript: 4
JQuery: 4
Chrome Dev Tools: 5
Node Js: 5
Amazon AWS: 5
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*1-5 Rating where 1 is the lowest and 5 is the highest

ALEXANDER J RICHARDSON

I am currently the main graphic 
designer, full stack developer animator 
at Deeplake Digtal in Cambridge.

Since working here I have developed 
the company website, redesigned the 
mobile application, rebranded all 
marketing material and created a series 
animations. 

I utilise; php, jquery, javascript, css, 
html, sass, Illustrator, Photoshop, 
Indesign, AfterEffects, Premier Pro and 
many more.  

I graduated from my degree in Graphic 
Communications at Norwich 
University of the Arts in June 2017. 

My course was very creatively broad, 
allowing me to experiment with many 
mediums from graphic design, 
holographic technology to film.

Initially the work I produced was 
inspired by my education and passion 
in fine art, however as I progressed I 
noticed myself evolve from artist to 
designer. 

In 2015 I took the opportunity to 
co-found a web development startup 
in Sweden. Scandinavian Design had a 
lasting impression and the inspiration 
is seen within my work, which has 
nuances of minimalism, modular grids, 
soft colour pallets and font pairing. 

With my freelance design currently 
have 40 clients, for whom I create and 
maintain webpages, advise with 
marketing, manage social media and 
create design.

Before my degree I gained experience 
working in advertising. This along 
with the creative development skills I 
have learned at NUA makes me a 
perfect candidate for this job. 

Besides being creative in many 
mediums including music, painting and 
poetry I started my first company at 
the age of thirteen; I feel my portfolio 
and entrepreneurship show that my 
determination for success is evident.

Norwich University of the Arts (2.2)
Graphic Communications 2013 - 2017

This degree program covers all aspects of visual design, 
including; Interactive design, animation, interface design, 
advertising, web design and graphic design.

Transferable Skills Gained: Undertaking projects in brand 
and brand extension, information design, concept 
development and design within the environment.

Additional Skills: Team working and collaborating on a 
range of creative projects. Time management, handing in 
assignments on time whilst running my own company. 

Analytical skills able to question what I research and 
critically review it. Capacity to work independently in 
order to produce creative, imaginative, commercial work to 
build my portfolio.

Entrepreneurial skills working on commercial projects with 
industry. The ability to research, summarise and present key 
findings clearly and concisely.

Suffolk New College (Pass)
Art Foundation Pre Degree 2011 - 2012

Specialised: Painting + Graphic Design.
Other Modules Included: Fine Art, Fashion,
3D Design, Contemporary Art + Animation.

Suffolk College (Pass)
C+G Level 2 Certificate in Plumbing 2007 - 2009

A knowledge in common principles of plumbing, cutting 
and bending copper tube, installing bath- room Suites, hot 
and cold water systems, lead working and fault diagnosis.

St Albans RC High School
GCSE 2002 - 2007

Art A, Media B, Graphic Design B,  Maths B, French C, 
Science (Double Award) C C, English Literature C, English 
Language C.

EDUCATION

SKILLS
Software + Coding
HTML, CSS, PHP, Javascript, Jquery, Sass, NodeJs, Angular, 
Bootstrap, Chrome Dev Tools, AfterEffects, Premiere Pro, 
Dreamweaver, Illustrator, Photoshop + InDesign.

Additional Training
Silent Edge Training Harvard University
Mobile Technology Training Cambridge University,
Samsung Android Training London,
Javascript Training at Chalmers University Gothenburg

Languages
Native English, Conversational French + Basic Swedish.

Painting, Film, Photography, Poetry, Guitar, Saxophone, 
Chess, Poker, Skateboarding, BMXing, Brazilian Jiu Jitsu + 
Muay Thai Kickboxing.

HOBBIES

CONTACT

+447375401975
Alex.Richardson-@live.co.uk
www.linkedin.com/in/maverick3
www.alexanderjrichardson.com
www.maverickmedia.org.uk

“Maybe other people can do the same job, but I will do it in a different way.” Alexander J Richardson

Deeplake Digital – Graphic Designer, Animator + Full Stack Web Developer 06/2017 - Present

I have contributed a significant amount to the company. My first project was to recreate and develop the company’s website 
from scratch.  If you view the www.deeplake.co.uk you will notice that the way I design a website is through playful 
interactivity and contemporary design principles. 

I engage the user to supply an original user experience with nuances of animation and SVG. Whilst building the site I had 
the chance to practice my back-end database and security skills utilising PHP. The website contains a search engine, an 
un-hackable secure login and upload system while dynamically displaying data. 

I redesigned Deeplake’s mobile application, taking an outdated product and morphing it into a contemporary commodity. I 
have also created a series of animations, which advertise Deeplake’s products in a new sophisticated style. Other projects I 
have worked on include marketing material, advertising concepts, and print design. 

I would like my next career move to be within a company that is creatively driven and shares my passion for one day rev-
olutionizing the Creative industry.

Maverick Media – Graphic + Web Designer 06/2015 - Present

After my second year of university I took a year away from my degree to co-found a web development startup in Sweden. I 
set up the company with a software development student from Chalmers University, where I attended multiple lectures. My 
artistic background allowed me to provide design input like; knowing which fonts to use, colour schemes, transitions, icons 
and logos with a fresh outsider perspective to web development. I design using HTML, CSS, Jquery, Javascript, Chrome dev 
tools, Node js and much more. 

I took these skills back with me to the UK in 2016, added marketing and graphic design to create a solo company. I now 
have 25 clients who I design menus, flyers, posters, manage social media pages, create advertising concepts, build and 
maintain websites and help with SEO. I offer a multi skilled service, which helps business owners grow their companies. 
*www.maverickmedia.org.uk

East Anglian Daily Times – Advertising Executive 07/2011 - 09/2012

Before college or university I was working full time for the UK’s largest independently owned media company. Initially I 
started by selling classified advertising space to the public, I broke a record in the first month making over £1000 worth of 
£1.50 advertising space.

I rapidly was promoted and began to deal with businesses. I came up with new methods of finding customers by creating 
themed pages, which targeted new business in a refreshing fun and creative way. Shortly after I began to bring in a lot of 
new business and the advertising director of Archant allowed me to leave the office and sell face to face with customers.

At the age of 19 this helped me with rapport building and confidence in the workplace. I progressed to the new digital team, 
an online version of the newspaper. In each role I would work closely with my clients and designers to aid in the design of 
clients ads. This allowed me to become familiar with traditional layout of print and digital advertising. 

Three Mobile – Sales Executive 10/2010 - 08/2011

While working with 3 I reached over 100% of my target each week and at one point I was averaging 143% of my target. The 
atmosphere of working in a fun youthful tech environment inspired me to keep on top of the latest technologies, it showed 
me the ever-progressing industry of mobile technology.

Blue Square Marketing – Area Marketing Manager 06/2010 - 10/2010

I launched the Samsung Galaxy S in North Essex and South Suffolk. I was promoting this phone in mobile retail stores like 
Carphone Warehouse to customers and the employees. Working amongst the latest Samsung technology inspired me to be 
involved in technology. The vast array of gadgets from TVs to Fridges was my first interaction with The 
Internet of Things.

EXPERIENCE

PERSONAL ACHIVEMENTS

Sold 500 prints of my paintings in Paris + London. 
Commissioned for a selection of graffiti murals.

Website prices risen by over 3000% since I started.
Created a live hologram of Michael Jackson. 


